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Let's face it. No matter who your customer is or what type of transaction youl represen, Follow REALTOR® Magazine
each one of us car improve our digital communications. Whether you are exchanging e-

mail, posting to social media, or texting, how yeu structure your message is as important

as what's in it

Do you ever ask yoursel.

o How can | save lime in an g-mail
exchange and get to the point Subscribe to Updates
qickly?

o How do | increase the likefihood

tmore of my marketing e- = . .
that more of my mar efing ¢ Subscribe 1o our RSS feed, or eeeive
mails get opened? updates by email

o What choices will help me be

more concise and clear in my

Credit: Alejandro Fscamifla

website text?
Recent Comments

Dianna Booher's I-Wriling: 21st Century Tools for Iiffective Conmuuication |s more than Meg White: on Zets and the Art of Real Estate
a decade oid, but the book s still overflowing with excellent lessons 8 aven’ . . .
a decade old, but sook s still overfliowing with excellent lessons many still haven't Kelly Thomas on Zen and the Art of Real Estate
learned. it's the perfect step-by-step guide to analyze your cirrent writing skills and seli-

Chiris Smith on Bringing Humanity Back to

correct according to the certain types of messages, recipients, and situations that most 8
BUSINess

often confront you in the workplace. It's a fast read, but in order to getthe most out of it
Miriel Lawty on An 800t Birtbday for Froperty

highly recommend taking the time to fully absorh each chapter. [f you purposefully make R
Rights

improvements as you read the book, you'll be able {o see the difference in time savings
Steven Young on A Source for Summer
Reading Lists

and marked increase in the effectivenass of your communications
Here are some quick tips from the book:

= Dow’t use ALL CAPS in the subject line or message body. This goes o
promoting open house listings, sending oul your newsfetter. oy reguesting urgenl
responses. looks ke you're yeliing

o Not every e-mall is a marketing piece. A sim ple message 1o coordinate fransaction
togistics doesn’t require your markeling brochure be sent as an attachmen! or your
logo to appear beneath your signature. Along those same Knes: It's a problen when
your e-mail signature is longer than your meusage. Your awards, teadership
participation, and services were meant for your websile. Don't abuse this space.

o Not all e-mails deserve a response. Increase your productivity by only responding to
e-mails that require a response. You may think you're being polite by responding to
everything, but your replies take up the recipients’ time, too

o Consider audience type when using emoticons. Senior o corporate clients might
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see this as a rnoff, even if you're anly intending to keep the communication

lighthearted M
o Short, abrupt messages may signai lack of empathy in certain situations. Take BCkyard
that extra five seconds fo send a warm message that shows you care i

o Avoid conscious rambiing. If you notice vourself fambling when speaking to others
there's a good chance it happens electronically oo, Like Page Share
n Change e-mail subject lines when a task evolves into 3 new direction or
someone eise gets involved. Many professionals use e-mail subject lines to friends fike .,5
organize incoming messages, they'll appreciate you helping them be more efficient. 'a) § ;
o Bistinguish between information vs. recommendations. MLS statistics represent . .ﬂ wdk
the information, but you add value with your interpretation of that data,
Differentiate your writing style for the oceasion. Your tone should vary when
you're giving showing instructions, explaining home-buying processes, providing
definitions of unfamiliar terms, and tomposing the Q&A section of your website.
Always consider the needs of the audience in each situation,

Realtor Magazine shared
Dale Chumbley's wideo.
1hr

One of the things we talked about
during guest editor Sam DeBord's

o Use speech-to-text tools. The average person can speak three times fastar than visit was Open Door Partners. Please
they can write. And typing on mobile devices is even less efficient than using a full take two minutes to learn about this
keyboard, Practice using yowr computer, tablet, or mobile phone speech-recagnition safety initiative by watching Sam's

talk at #ICSF. #RealtorSafety. (Or
read Sam's article;
response time. Evenlually you may be able to develop speech-to-text as (nconacious http://realtormag.realtor.org/.../lets-

skill set, like driving a car. all-open-toors-for-rea....)

software to enter in new messages. This will improve your writing productivity and

Doug Devitre

Companies bring in Doug Devitre, CBP, when they want to
improve sales and maketing us sing the latest technology with
quantifiable metrics. He is a member of the National
Association of REALTORS® Business Specialties Hall of
Fame and earned the Certified Speaking Professioral award, Daily Real Estate News

which is bestowed upon the top 10 percent of mrofessional

speakers worldwide. His new book, Screen 1o Sereen Selling Home Prices Rise in Nearly Every U.S. Metro
—publishied by McGraw Hill and available in October 201 5
helps executives and sales managers increase salgs
produm‘_w[ty and customer experience without be||!t| Smart-Home Tech 'No Longer Just an Add-In'
physically present.

More Posts - Website

Fewer Options for Home Equity Loans

Arrest in Sex Assauli on Florida Agent
How Leaders Create a Culture of Safely

Mangage Applications Flat, Rates Stall

Tage: communication, concise, e-mails, text, Web site, writing

All NAR Blogs

REALTOR.org
Appraisal nsight

Related Posts Bits & BVT%.
Commercial Source

Memoirs of a Successful Everything Buyers Need to Economists’ Outiook
CEO Know The Gloifxal View
information Central
Leadership Lab
Legisiative Live
The Member's Edge
NAR Newsline
Resort Life
Spaces to Places
Voices of Real Estate
APR YOUR'COMIENT REALTOR® Magazine
Speaking of Real Estate
Name (required) Styled, Staged and Sold
The Weekly Book Scan

hﬂp://theweeklybookscan.blogs.realtor.org/2015/08/1 3hwriting-tips-for-the-digital-native/



